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POST-GAZETTE REMAINS THE REGION’S CIRCULATION  

AND READERSHIP LEADER AMID ABC RULES CHANGES  

 
PITTSBURGH, May 4, 2011 – The Audit Bureau of Circulations (ABC) 

released its Newspaper FAS-FAX yesterday morning, showing the Pittsburgh 

Post-Gazette with 285,009 copies under its Sunday masthead and 187,283 

under the daily masthead. The Pittsburgh Tribune-Review showed 180,463 

under its Sunday masthead and 117,707 under its daily masthead. Both 

newspapers’ numbers include digital replica editions, the Post-Gazette with 

17,023 on Sundays and 22,329 digital replicas daily and the Tribune-Review with 

399 on Sundays and 773 digital replicas daily. The Post-Gazette’s digital replica 

numbers include the recently launched PGe, the electronic edition of the Post-

Gazette. With PGe, customers view the newspaper in its print layout format on 

their computers. 

John F. Sturm, president and CEO of the Newspaper Association of 

America said in a statement yesterday, “The new definitions and formats reflect 

changes in the way publishers market their newspapers to readers, allowing 

newspaper companies to more accurately portray the powerful audiences they 

deliver across a multitude of print, digital and mobile platforms. This fresh 

approach provides advertisers with more transparency and market data than 

ever before, delivering the very information they have identified as critical to 

making better buying decisions in today’s environment.” 

Effective October 1, 2010, a new ABC rule specified that only newspaper 

publications that contain the paper’s masthead may appear in the newspaper’s 

total average circulation column. Other publications, such as those which appear 

with a different masthead (as an edition of another product) must be categorized 



in a new column called “Branded Editions.” As a result of this change, the 

Pittsburgh Tribune Review shows 72,918 copies daily and 24,585 copies Sunday 

in the new branded edition column. These branded edition numbers may include 

the recently defunct Trib PM, as well as the Valley News Dispatch of Tarentum, 

the Valley Independent of Monessen, the Daily Courier of Connellsville, the Daily 

News of McKeesport and the Leader Times of Kittanning, the majority of which 

are located outside of Allegheny County. The Post-Gazette shows no copies in 

the branded column for daily circulation and 22,923 in branded editions on 

Sundays, a result of the Sunday Extra product that is distributed to select non-

subscribers. With the inclusion of this branded edition, the Post-Gazette’s total 

average circulation on Sundays is 307,932. 

According to the most recently released ABC Audit Report, the Post-

Gazette reaches 42.7% of households on Sundays and 29.8% with its daily 

newspaper in Allegheny County, compared to the Tribune Review, which 

reaches only 12.9% of households in Allegheny County on Sundays and 13.5% 

daily.  

With regard to combined print and online readership in the Pittsburgh 

DMA, according to Scarborough Research, the Post-Gazette reaches more than 

one million people and the Tribune Review reaches nearly 781,000.  

The Post-Gazette has served the Pittsburgh community, its readers and 

advertisers as the region’s indispensable source of news, advertising and 

information for more than two centuries. It is Western Pennsylvania’s largest 

newspaper and post-gazette.com is the region’s most visited website. Together 

they reach one million people every week.   
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