
PHILADELPHIA INQUIRER AND PITTSBURGH POST-GAZETTE 
FORM NEWS ALLIANCE 

 

The two news organization will share content, work on joint projects 
and provide comprehensive statewide coverage. 

 
PHILADELPHIA (August 19, 2011) – The Philadelphia Inquirer and Pittsburgh Post-Gazette announced 
today the two news organizations are formalizing an innovative news alliance that will include sharing 
print and online content, working on joint projects, and providing comprehensive statewide coverage. 
 
The Post-Gazette, the major news-gathering organization in Western Pennsylvania, has been sharing 
stories with The Inquirer, a publication owned by Philadelphia Media Network Inc., for two years, but 
this new, formal agreement will result in more shared content and joint endeavors. The Harrisburg 
bureaus of the two newspapers will work together closely, and other news departments will cooperate 
on stories, online content, photographs and video. 
 
“The Inquirer is excited to join forces with the Post-Gazette to create an alliance dedicated to producing 
award-winning, accountability journalism in Harrisburg and beyond," said Stan Wischnowski, editor of 
The Inquirer. “Pennsylvania will be a pivotal state in the 2012 presidential election. This partnership 
positions both papers to lead the way in the coverage of this incredibly important story.” 
 
The new agreement will further expand and enhance the quality of journalism available to each paper in 
sports, business, entertainment and general news.  Readers of both papers will enjoy broader and more 
diverse statewide coverage.  The first major joint project will be an NFL preview package publishing 
Thursday, September 8. 
 
Post-Gazette Executive Editor David Shribman and Wischnowski said that reporters and editors at the 
papers will be working together to avoid duplication of stories, while providing extensive coverage and 
various perspectives from all areas of the state, in addition to reporting statewide on a number of 
investigative editorial projects. 
 
“In the past two years the Post-Gazette and The Inquirer -- two great news-gathering operations with 
shared values and a shared vision -- have embarked on a ground-breaking partnership, one that has 
made each paper more robust and given each paper’s readers a richer reading experience," said 
Shribman. “Now we are poised to bring this alliance to a new level -- and to serve our readers and our 
communities with even greater vigor.” 
 
“These sort of content-sharing arrangements are clearly the wave of the future, and The Inquirer’s 
alliance with the Post-Gazette will provide added value to our readers at both ends of the state,”  
said Wischnowski.   
 
About Philadelphia Media Network  
Philadelphia Media Network, Inc. (PMN) is the owner of The Philadelphia Inquirer, Philadelphia Daily News, and 
Philly.com. With its multiple brand platforms and integrated print and digital products, PMN is the region’s largest 
media network and the industry’s technological leader and innovator. The Philadelphia Media Network reaches an 
average weekly audience of 2.2 million adults – more than the combination of the three evening television news 
shows or the combination of those radio stations ranked in the top ten during drive-time programming.  
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